


























At the request of the
National Park Service,
NPF manages a number
of funds established to
protect park resources.
One example of such a
fund is the Everglades
Mitigation Trust Fund,
which was established

in 1993 through a
Memorandum of
Understanding among
the National Park Service,
Metropolitan Dade County
and the Foundation.

The National Park
Foundation established
an account to accept and
manage funds transferred
from Dade County for
the restoration, research,
monitoring, and long-
term management of for-
mer wetlands within an
area of Everglades
National Park known as
the “Hole-in-the-Donut.”
The Foundation invests
the funds and reimburses
the park periodically

for costs incurred during
restoration activity.

In 1996, $83,325 was
disbursed to the park,
while the total amount
on deposit as of

June 30, 1996 was
$3,827,021.

Expedition Into the Parks
PROJECT SUMMARIES CONTINUED

Great Smoky Mountains National Park, TN

{ $40,000): Goal: Restoration of viable popu-
lations of brook trout to selected park water-
ways. Key Results: Removed almost all rain-
bow trout from non-native range; 105 brook
trout reintroduced from local park streams;
combined efforts diminished threats to brook
trout; Pariners: Volunteers from Trout
Unlimited; Student Conservation Association
volunteer; and staff from Tennessee Wildlife
Resources Agency donated over 200 hours to
the project.

Gulf Islands National Seashore, FL
($40,000)—Goal: Restoration and conservation
of the endangered Perdido Key beach mouse,
including sand dune establishment and protec-
tion; reestablishment of beach/ dune vegetation;
enhancing existing vegetation; and removal of
non-native predators. Key Results: Two succes-
sive hurricanes in 1995 led park to expand
goals to include restoration of habitat for
Perdido Key beach mouse, Santa Rosa beach
mouse, snowy plover, least tern black skimmer,
and loggerhead and green sea turtles; manage-
ment of visitor use to minimize habitat destruc-
tion also added; Partners: U.S. Fish and Wildlife
Service; Auburn U.; FL Game and Freshwater
Fish Commission; U. of West FL; U. of FL.;
Escambia High School; non-profit group,
Panhandle Free Beaches, Inc. and volunteers.

Hawaii Volcanoes National Park, HI
($40,000)—Goal: Continue to inventory and
monitor populations of rare lowland plants;
propagate and restore rare plants, manage
alien plants, conduct further research into
causes of reproductive failure of ‘ohai and
other research. Key Results: Seed planting and
outplanting protocols developed and reviewed;
a greenhouse and nursery constructed; some
rare species of plants obtained from Hawaiian
State Division of Forestry and Wildlife;
Partners: U.S. Forest Service staff and volun-
teers; Program Highlights: Propagation facility
established will enable park to study 20
different rare plant species.

Joshua Tree National Park, CA
{$40,000)—Goal: Improve and better under-
stand bighorn sheep habitat; manage tamarisk,
a tree that is threatening water sources for
sheep, revegetate, and continue scientific stud-
ies. Key Results: Initial inventory of bighorn
sheep completed using remote video, still cam-
eras, and binoculars; habitat protection begun
with curtailment of off-road vehicle entry to
sensitive areas; propagation of native plants and
eradication of exotics, including the tamarisk;
Partners: Student Conservation Assoclation
volunteers and local high school students
donated over 829 hours to the project.

Mammoth Cave National Park, KY
($40,000)—Goal: Begin restoration of
Mammoth Cave’s natural climatic conditions
to improve habitat for rare species.

Maodifications to natural entrances have

altered the cave’s ecosystem, threatening pre-
historic cultural resources and wildlife such as
the Gray and Indiana bats and the Eastern
woodrat; Key Results: Paleontological survey
conducted to determine previous environmen-
tal conditions at ‘Historic Entrance’ (4,000
years old); Partners: Earthwatch and Student
Conservation Association volunteers, lllinois
State Museum, and Washington University,

Olympic National Park, WA

($40,000)—Goal: Complete restoration and
revegetation of the damaged Sand Point camp-
ing area—the most visited site in the park’s
backcountry; Key Results: Five major camp-
sites and associated trails restored and three
other campsites delineated for rehabilitation;
over 13,000 native plants of seven species
propagated from seeds and cuttings; 20 exper-
imental plots created to monitor long-term
success of revegetation; Parimers: Washington
State contributed $51,000 grant; Sierra Club
volunteers; Program Highlights: restoration
plan called for five major changes, including
increase in number of group sites; better
signage indicating delineation; new controls
on firewood collection; more education and
outreach about responsible camping.

Padre Island National Seashore, TX
($40,000)—Goal: Continue to inventory and
monitor world’s most endangered sea turtle,
the Kemp’s ridley ; continue patrols and
enhance hatching and rehabilitation program.
Key Results/ Program Highlight: In the past
17 years, only seven confirmed Kemp’s ridley
turtle nests have been found at Padre Island
NS. During the spring of 1996, Donna Shaver,
the National Biological Service scientist who
has been involved with the park’ sea turtle
conservation program since 1980, confirmed
five Kemp’s ridley nests at the park, including
two left by tagged females. The nesting by
tagged females is exciting proof that the exper-
imental project during 1978-1988 to collect
eggs at Rancho Nuevo, Mexico, and incubate
them at Padre Tsland to encourage imprinting
eggs and hatchlings to the park has succeeded.
Dedicated Park Service statf members and
volunteers have spent the past 10 years search-
ing local beaches for nesting Kemp’s ridley sea
turtles. Canon’s cash and equipment support
in 1995 and 1996 have been critical to the
success of the nesting patrol effort.

Partners: U.S.G.S; NBS; Student Conservation
Association interns; AmeriCorps volunteers;
and local community members.

Rocky Mountain National Park, CO
($40,000)—Goal: Continue monitoring to
determine productivity and survivorship of
songbirds in elk winter habitats; restore for-
mer riparian habitat. Key Results: Restoration
of alpine habitat crucial to wildlife and
enhanced wetland habitat by restoring
waterflow; banded and gatbered range infor-
mation on several migracory bird species;
Partners: Colorado Bird Observatory,

OBSERVATION:

— Superintendent Ernest
Quintana, Joshua Tree
National Park.

Biologist Donna Shaver
prepares Kemp’s ridley
hatchlings for release into
the Gulf of Mexico.
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—naries V. Lundy,
Superintendent,
Capitol Reef NP

{ Additional Education and Stewardship Grants

Association of National Park Rangers

“Hug A Tree and Survive”—A $7,500 grant
to update and revise information, materials,
and slides for the “Hug-A-Tree and Survive”
program, which teaches children ages five
through 12 basic survival skills should they
become lost in a park. These materials will be
used in parks across the National Park System.

Aztec Ruins National Monument (NM)
Archaeology Workshops—A $10,000 grant to
enable the park to conduct initial teacher
workshops to develop curriculum materials
and lesson plans and to create traveling trunks
of replica archeological artifacts from the
monument. Program reached 90 teachers and
2,000 fourth through seventh-grade students.

Biscayne National Park (FL)

Boat Transportation—A $10,000 grant to
support transporting inner-city students to the
park’s reefs, islands, and Adams Key
Environmental Education Center via char-
tered, glass bottom boat. Program enabled
fifth- and sixth-grade students to participate in
a three-day, two-night stay on the island that
included hands-on water activities and labora-
tory projects.

Brown v. Board of Education National Historic
Site (KS)

Civil Rights Curriculurn—A $7,500 grant to
develop a curriculum and interactive exhibit
for 28,000 Topeka middle and high school
students to examine the 1954 Supreme Court
landmark decision in Brown v. Board of
Education that “separate educational facilities
are inherently unequal,” effectively ending
segregation in the nation’s public schools.

Buffalo National River (AR)

Curriculum and Teacher Guide—A $7,000
grant to fund the development and production
of curriculum materials, a teacher’s guide and
a short video for the fifth- and sixth-grade in
school districts that border the river and main
branches. Partners include the Ozark
Unlimited Resources Education Cooperative,
the University of Arkansas, the state science
teachers cooperative and local schools.

Capitol Reef National Park (UT)

Children and Family Education program—
A $2,300 grant to expand educational offer-
ings for long-term and “repeat” visitors.
Children will work one-on-one with a ranger
through the Junior Archaeologist, Junior
Zoologist, and Junior Botanist programs to
learn about park resources and careers in
NPS. These programs are patterned after the
NPF-funded Junior Geologist program.

Catoctin Mountain Park (MD)

National Parks and the Chesapeake Bay—

A $10,000 grant to fund an interactive com-
puter program that enables students to explore
watershed management, non-point source pol-
lution and resource stewardship, focusing on
six National Parks in the Chesapeake Bay’s
ecosystem. Local schools in the park area are
challenged to make land use decisions through
a “virtual” trip to the Bay.

Craters of the Moon National Monument (ID)
Kid’s Trail—A $14,700 grant to fund develop-
ment of a kid’s trail that will teach young visi-
tors about the park’s resources. The trail will
have wayside exhibits prepared and written by
children and will discuss volcanic eruptions;
explain lava formations; and describe wildlife
and animal activities where lava is prevalent.

Curecanti National Monument (CO)
Understanding Habitats—A $4,431 award to
expand the innovative Geographical
Information System and Habitats program to
give several hundred fifth-graders a year the
chance to analyze habitat—including their
own. The program incorporates satellite and
computer technology w :nce and math,
so that students can ple “habitat” and
produce full-color maps detailing vegetation,
roads, their homes and schools. Partners
include: National Science Foundation; the
Southwest Parks and Monuments Association
and the Gunnison School District.

Cuyahoga Valley National Recreation Area (OH)
Bike Patrol—A $7,000 grant to equip a volun-
teer bike patrol, the “Trailblazers,” so that
they can educate recreation users along the
Ohio & Erie Canal Towpath Trail. Equipment
includes: radios; first aid supplies; bike
maintenance supplies; and uniforms.

Delaware Water Gap National Recreation
Area (PA)

Bat Conservation—A $6,000 grant to fund
a hands-on educational program involving bat
conservation. Park staff work with students
participating in the Pocono Environmental
Education Center’s Junior Natural Scientist
program. Students learn about bat species,
build bat houses, and assist in the research
and design of two bilingual wayside exhibits
about bats.

Devil's Tower National Monument (WY)

PaC Expansion—A $12,000 grant to support
the introduction and design of a new Parks

as Classrooms project for fourth-grade
students at the Cook County public school
and at the St. Labre Native American Mission

s e oy,
Superintendent, Catoctin
Mountain Park










































SO T rESIURTIL T LUl S
1996 proclamation
formally recognizing
National Park Week.

NPF/NPS Special Iniatives

CONTINUED

National Park Week ‘96

During the third annual celebration
of National Park Week, April 22-28,
1996, the National Park Foundation
worked closely with the Park Service
to promote the partnership theme.
Special National Park events helped
NPF recognize a number of its exem-
plary private partners and honor
Park Service employees and their cre-
ative collaborations with local and
national organizations.

National Park Partnership
Leadership Awards

The National Park Foundation and
National Park Service founded the
Partnership Leadership Awards in
1992 to recognize both the Park
Service’s partners and the Park
Service employees responsible for
forging those relationships and col-
laborations. The award honors out-
standing programs that mirror the
mission and vision of the Park
Service. Awards are given in five

National Park Partnership
Achievement Award
Canon U.S.A., Inc.

Student Conservation Association

Resource Management & Preservation
Gettysburg National Military Park and
Friends of the National Parks at Gettysburg

Education & Interpretation
Grand Canyon National Park, Grand Canyon
Association, and Northern Arizona University

Management Support
Jimmy Carter National Historic Site, City of

Plains, and Plains Historical Preservation Trust

Protection & Visitor Services

Big Bend National Parks, the offices of
Geologic Resources and Southwest System
Support of the National Park Service,
Railroad Commission of Texas

categories: resource stewardship and
preservation; education and interpre-
tation; management support; protec-
tion and visitor services; and beyond
park boundaries. The national win-
ners are honored at a National Park
Week reception funded by NPF
partner Lever Brothers Company.
(Please see the box below)

Partnership Achievement Awards

During National Park Week 1996,
the Foundation and the National
Park Service paid special recognition
to two outstanding partners—Canon
U.S.A. and the Student Conservation
Association—Dby awarding them
Partnership Achievement Awards.
NPF and NPS lauded Canon for its
unprecedented support through the
“Expedition Into the Parks” program.
The Student Conservation Association
was recognized for its 40-year history
of preserving and enhancing the
National Parks through volunteerism
by young conservationists.

| 1996 Partnership Leadership Awards

Beyond Park Boundaries

Fredericksburg & Spotsylvania National
Military Parks, the offices of the American
Battlefield Protection Program/Heritage
Preservarion Services and the
Chesapeake/Allegheny System Support
Office/ Planning of the National Park Service,
Spotsylvania County, and the Natural

Lands Trust

Zion National Park, Zion Natural History
Association, Utah Department of
Transportation, Town of Springdale, and
Zion National Park Theater Investors

Hownorable Mention, Education &
Interpretation

Badlands National Park, Kansas State
University, Badlands Natural History
Association, South Dakota Public
Broadcasting, and the National
Museum of Natural History




—— NP> LITECLON LONrda vvirn,
1965

| DONOR RECOGNITION i

The descriptions and lists that follow reflect support during the National Park Foundation’s
fiscal year 1996, [uly 1, 1995-June 30, 1996

Corporate Support

‘orges corporate partnerships
that help meet corporate goals in one
or more of the following areas: to
establish good corporate citizenship
and environmental commitment; to
achieve business, sales and marketing
objectives; to meet educational objec-
tives and other philanthropic priorities;
and demonstrate commitment to
corporate headquarter and operating
communities.

This year, corporate donors received
national recognition through an
advertisement run on a pro bono
basis in The New York Times
Magazine’s special National Park
supplement. This placement helped
partners convey their support for the
National Parks to four million readers.

Marketing

As the official, nonprofit partner of
the National Park Service, the
National Park Foundation manages
cause-related marketing efforts fea-
turing the National Parks. Since
1990, corporations have contributed
nearly $6 million to the Foundation as
promotional or licensing partners.
This year, in addition to launching the
largest corporate partnership for his-
toric preservation with Target Stores
{see page 20), NPF worked with the
many other corporations on programs
to support education, natural resource
conservation, and other initiatives.

Promotional Partners —
Highlights

As a direct result of American Express
Company’s past philanthropic support
for the National Parks, in 1996 NPF
entered into an agreement to launch a
new partnership with American
Express Telecom to produce a collec-
tion of 23 pre-paid phone cards show-
casing the National Parks. Park stores

and nationwide retail outlets will sell
the card. American Express is support-
ing the program with advertising, pro-
motion, and sales materials. NPF will
receive a percentage of the revenue
generated and will send those funds
directly back to the parks.

Canon U.S.A., NPS and NPF launched
“Expedition Into the Parks,” the
largest, corporate-sponsored, volun-
teer-based conservation program in
1995 to support research, inventory,
and restoration of plants and wildlife
in the National Parks. With $1 million,
plus equipment, from Canon, the pro-
gram has benefited 20 National Parks
to date. “Expedition Into the Parks”
continues to receive national and local
media attention, and was promoted
through paid print advertising in

The New York Times Magazine and
through an in-store Canon binocular
promotion.

The Eureka Company has partnered
with NPF since 1993 through promo-
tional activities and direct donations.
For every one of its World Vac® model
vacuums sold, Eureka donates a por-
tion of the purchase price to benefit the
National Parks, raising over $1 million
to date. Fureka also supports Park
Service employees by funding the pres-
tigious annual Harry Yount National
Ranger Award presented during
National Park Week. In addition,
Eurcka has funded the design and
development of a dynamic educational
kit for the Parks as Classrooms pro-
gram. The “Yellowstone Discovery
Kit,” which tells the story of
America’s first National Park and its
unique natural history, is planned for
distribution to elementary teachers
nationwide in 1997,




Corporate Support

CONTINUED

“Recycling at Work” is a three-year
partnership among Lever Brothers
Company, Faglebrook Products, Inc.,
NPF and NPS. Through this innova-
tive program, Lever Brothers has
donated over $300,000 to NPF for the
purchase of 100% recycled lumber for
boardwalks, picnic tables, benches,
mile markers, and fencing in over 30
parks. Lever has promoted the part-
nership through an annual free-stand-
ing insert {(FSI) and promotional offer
tied with a beautiful National Park
calendar. In addition, Lever Brothers
funds the Partnership Leadership
Awards reception, an important

event during National Park Week.

For the third time, in FY 1996 Frito-
Lay tied a consumer promotion to the
National Park Foundation. Targeted
toward families and adults with chil-
dren, Frito-Lay’s canister snack series
promotion featured National Park
images and “did you know™ facts.
The canisters also included a coupon
for Rand McNally’s CD-Rom pack-
age, “Trip Maker,” which features
some of the National Parks.

LICENSING PROGRAM

The National Park Foundation’s Retail
Licensing Program is designed to help
generate additional funds for America’s
375 National Parks. Licensed products
are sold through the manufacturers’
normal distribution outlets, including
department stores, mass merchandis-
ers, gift stores, and sporting good
stores.

American Eagle Editions coin series is

a compelling tribute to America’s

endangered and threatened wildlife.
The impressive collection of
$5-$100 minted gold and silver

Cook Islands legal tender coins feature

endangered or threatened wildlife

shown against the bacl-

ground of an associate:

National Park. The

coins come in a variety

of sizes and range

from 10 to 28 grams

of silver to 1.24 to

7.78 grams of gold.

BrownTrout Publishers produces an
extensive collection of wall calendars
featuring the extraordinary images of
our National Parks. The calendars
have poster-sized images with useful
monthly grids.

D.K.B,, Inc. offers a collection of
unique high-resolution photographic
puzzles of 12 National Parks from
Yosemite to Acadia. The 17" x 237
puzzles are available in a children’s
edition and an adult edition.

The 126-piece children’s educational
puzzle comes in an eye-catching
wrapped box. The 570-piece edition
is packaged in a handsomely
lithographed collectible tin.

Drinker/Durrance Graphics provide
NPF with an outstanding and valuable
line of National Park panoramic
images. The collection includes note
cards, posters, bookmarks, and mini-
matted and cibachrome photographic
prints. The photos feature the quiet,
less traveled regions of the National
Parks, particularly those magical sanc-
tuaries found only a few minutes’ walk
from roads and overlooks.

JanSport® provides NPF with an
impressive and exclusive line of canvas
bags and outdoor apparel. The NPF
line—Muir Woods Collection -
includes backpacks, duffle bags, ruck-
sacks and field bags made from
JanSport’s exclusive recycled canvas
cloth using post-consumer plastic bot-
tles. The apparel line includes T-shirts,
sweatshirts, shorts and jackets with
inspiring graphic designs and logos—
all made in the USA.

Longton Crown are the makers of
steins, mugs, and collector plates. The
NPF series includes two high quality
porcelain steins with images of the
Statue of Liberty and a majestic
~—~~=2shown in the wild.
her images will be
leveloped in the future.




$1 million
Canon U.S. A, Inc.
Target Stores

$100,000 and Above

The Eureka Company

Fannie Mae Foundation®

Lever Brothers Company

Marriott International,
Inc.*

Mobil Foundation*

$50,000 - $99,000
Allegheny Power *
Capital Cities/ABC
Foundation*
Frito-Lay, Inc.
Gannett Foundation®
JanSport
Mars Foundation *

Charles Schwab
Corporation
Foundation

Square D Company

$25,000 - $49,000

Arizona Public Service
Foundation *

NYNEX Corporation

Transamerica Foundation

$10,000 - 524,999

Allstate Foundation

American Airlines/AMR
Eagle

American Eagle Associates

American Express
Company

Amoco Foundation

AT&T Foundation

CompuServe

Corporate Philantbropy

Ford Motor Company
Fund

Guest Services Inc.

Levi Strauss & Company

Levi Strauss Foundation

Lockheed Martin
Corporation®

The New York Times
Company Foundation

Potlatch Corporation

Science Applications
InternationalCorporation®

United Technologies
Corporation

$5,000 - $9,999

Air Products & Chemicals,
Inc.

Arthur Andersen LLP

BankAmerica Foundation

Chevron Corporation

Chrysler Fund

Conoco, Inc.

Discover Card

Drinker Durrance

William Gahlberg &
Associates*

General Instrument
Corporation

Hewlett-Packard Company

Kaufman & Broad Home
Corporation

Longton Crown *

Newsweek

Perot Systems Corporation

Washington Water Bus,
Inc.*

$2,500 - $4,999

The AES Corporation

Brown Trout Publishers

Consumer Powers
Foundation

David Bell Photography *

Michigan Financial
Corporation

Packaging Corporation of
America

Pentair, Inc.

$1,000 - $2,499

Bankers Trust Company

K. Krieger Associates

MBNA Corporation

Novus Services

Packaging Corporation of
America

Robbins, Inc.

Unocal

WAy WHAL Wellh: 520,

In-Kind Contributions

Some of NPF’s corporate partners prefer to donate in-kind gifts, products or services to benefit the National Parks.
The National Park Foundation appreciates these generous gifts that range from paper and computer
donations to public service announcements and volunteer equipment to support the C&O Canal restoration work.

Arthur Andersen LLP
The Walt Disney
Company™

Giant Food*

Hewlett-Packard

Hoechst-Celanese
Corporation

Home Depot*

Host Marriott*

Lever Brothers Company
NBC-4*

The New York Times

Potlatch Corporation
PEPCO

Silverstein & Mullens
Steptoe & Johnson

Texas Tech & Texas
University*

Washington Area Cable

Companies & Home Team
Sports*

*Donor names with an asterisk denote that the FY 96 gift was the first contribution to the Foundation




Following are some of the various ways that individuals may support National Park Service priorities.

Direct Contributions—Most individuals make a
direct donation by check payable to the National
Park Foundation, and designate either general sup-

port or a specific park project.

Corporate Matching Gifts—Many corporations

t

Individual Philanthropy

Appreciated property—A gift of stock to NPF
can be particularly tax-wise. By making a gift of
stock to the Foundation, you can avoid capital

_

general support.

gains tax on its increase in value since its pur-

chase. Your charitable contribution deduction will
be equal to the full fair market value of the stock.

support their employees’ charitable causes by

“matching” a gift. If your company does match
gifts, please obtain an application, fill it out and

send it in with your donation.

$100,000 and above

The Honorable Marian S.
Heiskell

Ambassador L.W. “Bill”
Lane and Jean Lane

Mr. Lione] 1. Pincus

Mr. and Mrs. Charles R.
Schwab

$50,000- $75,000

Mr. and Mrs. Alfred
Estrada

The Estate of Walter
A. Haas, Jr.

Mr. and Mrs. Morton H.
Meyerson

$25,000- $49,000
Mr. James R. Harvey

Beguests—You may name NPF as the direct ben-
eficiary of specific assets, of a portion of your
estate, or of your residual estate after payment of
other bequests. Bequests to the National Park

Foundation are free from federal estate tax and

The National Park Foundation expresses deep gratitude to the individuals who helped the
Foundation achieve the multiple objectives of its mission.

$10,000- $24,999

Mr. Bruce Karatz

The Honorable Roger G.
Kennedy and Mrs.
Kennedy

Mr. Homer Luther

Elizabeth and Robert
Malott (Camalott
Charitable Foundation)

Trust of Bette Moorman

The Honorable Donald H.
Rumsfeld

Mr. Sing Wa Wong

Mr. Robert E. Wycoff

$5,000 - $9,999

Mr. and Mrs. E. Willam
Cole, Jr.

Mr., William Freeman

Mary Navarré Moore and
Ted Moore

Mr. and Mrs. Richard B.
Madden

Susan and Lewis Manilow

Mr. David Rockefeller, Jr.

Mr. Kenneth West

$2,500 - $4,999
Anonymous
Mr. Dennis W. Bakke
The Honorable and
Mrs. Robert S. Ingersoll
Mt. Douglas Hamilton
Smith
Anne Wexler

Foundation and Other

Organization Philanthropy

$1,000 - $2,499

Anonymous

Ms. Elizabeth Allaben

Mr. Roger Anderson

Mr. Timothy Benesh

Ms. Bonnie Cohen

Mr. and Mrs. John Curley

Ms. Jean Wallace Douglas

Mr. and Mrs. Alan
Galbraith

Mt George Gowen

Mr. Corbin Gwaltney

Mr. and Mrs. Lawson
Hayes

Mrs. Caroline H. Hume

William Brian Little

The Honorable and
Mrs. Ignacio E. Lozano, Jr

Mr. and Mrs. John
Maynard

can offer substantial estate tax savings. A bequest
may be directed to a specific park program or for

Combined Federal Campaign—NPF thanks the
many federal employees who supported the NPF
through the Combined Federal Campaign (CFC),
a workplace payroll deduction program, avail-
able each fall. In FY96, more than $180,000 was
donated to the Foundation through CFC, anoth-
er record year of support.

Mrs. Kathryn Mathews
M. Philip Myers
Ms. Nancy Clark Reynolds
Ms. Carlyn Ring
Ms. Phyllis Roth
Mr. Walter Schroeder
Mr. David Steinberg
Mr. and Mrs. Paul
Tagliabue
Mr. Donald M.D. Thurber
The Honorable and
Mrs. Ed E. Williams 111
Mr. Steven Yambor

The National Park Foundation thanks the following foundations and organizations for helping advance our mission of
conserving, preserving and enhancing the National Parks for the benefit of the American people.

$1 million
The Pew Charitable Trusts

$100,000 and above

Blum-Kovler Foundation *

The Morris and Gwendolyn
Cafritz Foundation

W. K. Kellogg Foundation

Charles Stewart Mott
Foundation

$50,000 - $99,000

British Embassy *

The Philip L. Graham Fund

Evelyn and Walter Haas, Jr.
Fund

National Endowment for
the Arts

World Journal

$25,000 - $49,999

AFL-CIO*

The Geraldine R. Dodge
Foundation

The Joseph Drown
Foundation

The Foundation for the

National Capital Region™

The Herbert Hoover
Foundation

National Trust for Historic
Preservation

$10,000 - $24,999

C& O Canal Association

The Dyson Foundation *

The Heller Foundation of
San Diego

The Homeland Foundation

Natjonal Fish and Wildlife
Foundation

Scott Opler Foundation *

Prince Charitable Trusts *

$5,000 - $9,999

Corina Higginson Trust *

The Max and Victoria
Dreyfus Foundation

Friends of Rockwood *

The Wege Foundation *

*Donor names with an asterisk denote that the FY 96 gift was the first contribution to the Foundation

$1,000 - $4,999

Bullis School *

Colonial Dames of

America *

The Conservation Fund

Earl-Beth Foundation *

H. T. Ewald Foundation *

Walter and Elise Haas Fund

Holton-Arms School *

George E Jewett
Foundation

Jackson Hole Preserve

Qakland Terrace
Elementary School *

Shepherd Outdoor Club *

Sycamore Island Club *

Town of Glen Echo *
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