
'Flip-Sheets' Carry Management Message 



A cheaply-executed, tightly written, eye-catching 
little brochure with an intriguing "other side of the 
coin" approach to park interpretation is performing 
an important public relations job for Mount Rainier 
National Park. 

Brainchild of Glenn Hinsdale !on PNRO'S interpre-



tive staiH, the single-pager carries an upbeat inter­
pretive message on one side and details major 
threats to the park on the other. As Glenn said, "The 
wflting had to be tight and spare without being 
terse, and the heft and appearance of the thing had 
to say it was worth reading." The real message that 
comes through the sweetness and light is that parks 
decide priorities in terms of the resources that man­
agement has to allocate. It's a winsome whisper, not 
a bareknuckle bludgeon and all for a rock-bottom 
cost. 


