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and television programs, through the schools
and civic club meetings, and at special events
in the community, where the traveling ex-
hibit often is displayed and talks given. For
example, a booth exhibit is manned and talks
presented throughout the annual 5-day Wil-
derness Wildlife Week in Pigeon Forge, TN.
We also include wolf information at teacher
workshops, elderhostels, and other sessions
at the Great Smoky Mountains Institute at
Tremont. The red wolf newsletter now goes
to a mailing list of some 350 individuals and
organizations.

Inaddition to all the talks and use of media
tools, a communication committee meets
periodically. Representatives from the park,
the USFWS, conservation groups, the Ten-
nessee and North Carolina wildlife agencies,
the adjacent USFS national forests and dis-
tricts, the state and local Farm Bureaus, and
others are invited to attend these meetings
and react to planned red wolf activities.

Superintendent’s Role Important

A very important element in the commu-
nication effort from the project’s start was the
personal interest and involvement of the
GRWM superintendent. He made this a top
priority, parhc:pated in early planning and
top-level meetings, chaired communication
committee meetings, and was active inmajor
decisions. Many other GRSM staff mem-
bers, besides the two principals mentioned
earlier, have contributed to the communica-
tion effort. The NPS regional office hasbeen
supportive but not actively involved, leaving
this to the park and the USFWS.

SAMAB alsohashelped, primarily through
financial assistance by a member--the TVA-
-in developing and disseminating the video/
poster/teacher’s guide package. Station
WBIR-TV has been interested and support-
ive throughout, producing and airing the
video and pre-project and ongoing news
updates. The NBS affiliate in Asheville, NC
also aired “Front Runner.” The Great
Smoky Mountains Natural History Associa-
tion (GSMNHA) contracted for production
and provided some of the funding for the first
red wolf brochure, using money from the Pt.
Defiance Zoo in Tacoma, WA, The associa-
tion also sells art prints and administers a
livestock indemnity fund.

We estimate the time spent on the commu-
nication effort between 1990 and early 1993
for the NPS was 1.25 work years divided
mostly between two people at a total cost of
$46,200. Considerable additional time was
contributed by three USFWS employees.
Out of pocketpurchases by the NPS, USFWS,
and TVA in the Great Smokies area are
estimated at $50,850. Additional contribu-
tions include the $24,500 cost to WBIR-TV






